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Croeso

Croeso (Welcome


Welcome to Cymru Global.(Building on the proud legacy of the Welsh Centre for International Affairs, our new brand marks an exciting new chapter � one that looks outward, connects people, and amplifies Wales on the world stage.
This guide is your toolkit for bringing the Cymru Global story to life � with one clear, consistent voice. Inside, youˇll find everything you need to keep our brand cohesive and full of heart: from logos and colours to tone and typography.
Together, weˇll make every interaction with Cymru Global feel familiar, confident, and unmistakably Welsh.



















Our name

Our new name, Cymru Global, replaces the Welsh Centre for International Affairs and signals a bold, outward-looking future. It reflects Wales as a responsible global nation, leading with care, fairness, and commitment to positive change.







Our new name is Cymru Global(This name reflects our belief that Wales is an active, responsible part of the global community, leading with care, compassion, and commitment to fairness.




      It positions Cymru as a global player
Engaging with the worldˇs most pressing challenges
Acting locally and globally for change
Showing leadership as a small nation with a big sense of responsibility







Strapline(English


This strapline draws on the core values embodied by the home (of Cymru Global at the Temple of Peace and health: peace, justice, and health � each represented (by a symbolic figure carved into the front of the building. These ideals are deeply rooted in WCIAˇs mission and continue to guide (our work.
The strapline captures a clear (and powerful vision for the future, linking the historic symbolism (of the Temple with our ongoing commitment to global citizenship.
















For	a	peaceful,(just	and	healthy	planet.





Strapline(Cymraeg


Mae'r is-bennawd hwn yn seiliedig ar y gwerthoedd craidd y maeˇr Deml yn eu hymgorffori: heddwch, cyfiawnder ac iechyd - gyda phob un yn cael ei gynrychioli gan ffigur symbolaidd wedi'i gerfio mewn i du blaen yr adeilad. Mae'r syniadau hyn wedi'u gwreiddioˇn ddwfn yng nghenhadaeth WCIA, ac yn parhau i lywio ein gwaith. 
Mae'r is-bennawd yn cipio gweledigaeth glir a grymus ar gyfer y dyfodol, ac yn cysylltu symbolaeth hanesyddol y Deml gydaˇn hymrwymiad parhaus i ddinasyddiaeth fyd-eang.


















Dros	blaned	heddychlon,	gyfiawn	ac	iach.





Brand (Narrative


Our brand strategy underpins the way our brand looks and sounds whilst defining a clear direction forward. The following pages provide a strategic overview, which should be kept in mind when starting any new creative work for Cymru Global.







Brand Narrative(

Purpose(To	learn,	collaborate	and	act	(for	peace,	social	and	climate	justice,	building	a	nation	of	global	citizens.







Brand Narrative

Vision(A	Cymru	where	everyone	(feels	connected	to	the	wider	(world	and	is	inspired	to	(play	their	part.







Brand Narrative

Our core narrative
We connect the people of Cymru (to each other and the world, to (help shape a fair, peaceful and healthy planet. ((From our legacy of over 100 years, we learn from the past to help make a better future. Through connecting, knowledge-sharing and active hope, weˇre building a community of global citizens who use local action to create a just world.














Brand Narrative

We are Cymru Global;
A charity dedicated to connecting the people (of Cymru with the wider world and global issues through learning and community.€
Our work focuses on five main areas: (peace, heritage, education, volunteering and climate. Through events, workshops, resources, and projects, we help people explore these topics, understand their impact, and find ways to take meaningful action in their own lives.€










About us



Brand Narrative

Curiosity We explore ideas with open minds and open hearts. We ask questions, challenge assumptions, and learn from different perspectives. How can new ways of thinking shape a fairer, healthier world?€




We care deeply for people, communities, and (the planet. We act with empathy, listen, and create spaces where everyone feels valued. What small (acts of care can create meaningful change?€




We stand together, supporting each other and our communities. We act with courage and integrity, joining forces to tackle the big challenges of our time. How can working together make a stronger impact?€




Kindness(
Solidarity

Our Values



Brand Narrative

Connecting(People


Building (Partnerships


Inspiring (Action


We bring the people of Cymru together with each other and the wider world. Through our learning programmes, volunteering opportunities, and community projects, we create spaces where ideas can be shared, friendships can be formed, and action can be taken. Everyone has a role to play, and we make sure thereˇs room at the table for all voices.€











We work with people and organisations across Wales and beyond, because collaboration creates stronger, longer-lasting impact. By connecting individuals, communities, and partners who share our values, we can tackle challenges together and turn shared ideas into meaningful results.€









We help people turn understanding into action. From workshops and events to projects and campaigns, we give individuals and communities the tools, opportunities, and encouragement to make a difference locally and globally.€







Our Approach



Tone	of	Voice

Our words are responsible for the way others percieve Cymru Global. These principles help us guide that perception. By building a recognisable and consistent tone of voice, we ensure that our personality and warmth is felt throughout all of our communications.








Tone of voice(

A balance of boldness (and warmth


Action-oriented (and inspiring


Human and (engaging


Clear and (simple


We challenge the status quo and spark important conversations, but always in a way thatˇs welcoming, respectful, and inclusive.



We emphasise real-world impact, encouraging people to see themselves as part of the movement for positive change.



We move away from overly formal or technical language, making our communications more direct, conversational, and accessible.



We avoid jargon or complex phrasing, ensuring our language is powerful yet easy to undertstand.





Brand Toolkit

The Brand Toolkit is your guide to expressing the Cymru Global brand with clarity and impact. Here, youˇll find the building blocks that ensure every message looks, feels, and sounds unmistakably Cymru Global.







Our logo

Our	logo	is	the	visual	cornerstone	of	our	brand	identity.	It	represents	who	we	are,	what	we	stand	for,	and	leaves	a	lasting	impression.






Logo

Logo (breakdown

Our symbol brings Global and Cymru together in one elegant form. Within the globe, the letter ˘Cˇ emerges from the negative space � a modern, timeless mark of connection.







Logo

Logo (in motion

Motion is a powerful tool when it comes to bringing our brand to life. The Cymru Global logo has been designed with motion in mind � bringing to life the ˘Globalˇ concept.
(Please note, if viewing as a PDF, the animations will not play)












Logo

Logo (lock-up

Our symbol brings Global and Cymru together in one elegant form. Within the globe, the letter ˘Cˇ emerges from the negative space � a modern, timeless mark of connection.






Download



Logo

Logo (Clearspace

Clearspace: (To look its best, our logo needs space to stand out. We have defined parameters, defined by the letter ˘Cˇ of the wordmark. Make sure no other elements encroach on this clear space. Our logoˇs clear space also defines the minimum margin size of our applications when it is used.
Minimum size: (To make sure our logo is always legibile, we never display it smaller than 120px / 22mm in width.
















Logo

Logo (Colours

Our logo is available in colour (or mono versions.
When colour is possible we use our Colour logo.€When colour is not possible we use black on white or vice versa.€
Contrast(When placing the logo on colour or imagery, select the logo that gives the greatest stand out.












Colour(Light text


Colour(Dark text


Mono(Black


Mono(White


Download



Logo

Logo (Placement

The logoˇs placement depends on the type of communication. When used alongside other content, itˇs typically positioned in the top left or bottom left corner, with accompanying messaging aligned to it.
In some cases, the logo may be centred � for example, when it appears on its own or in shallow layouts � to create a balanced, focused composition.












Lorem ipsum doler sit amet


Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt.


Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt.


Lorem ipsum doler sit amet


Lorem ipsum doler sit amet



Lorem ipsum doler sit amet



Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt.


Lorem ipsum doler sit

Lorem ipsum doler sit amet


Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt.




Logo

Logo (Misuse

Our logo is one of our most (valuable brand assets, we should always treat it with respect. In a nutshell, just use the logo artwork as supplied, but here are some examples of how to not use it...
•  Donˇt re-arrange the logo-lockup.
†  Donˇt re-scale elements of the logo.
‡  Donˇt place the logo on a similarly (      coloured background.€
…  Donˇt change the wordmark (      or imitate it with other type.€













Cymru(Global




Logo

Transition Logo(Lock-up

As we evolve from the Welsh Centre for International Affairs to Cymru Global, some situations may call for a little extra clarity. During this transition, a temporary logo version with a text descriptor can be used to help audiences make the connection.
Our goal is to gradually retire this version and move forward with the Cymru Global logo standing proudly on its own.
Minimum size:(To maintain legibility, the logo should never appear smaller than 222px in width / 36px in height. At this size, the descriptor text reads at approximately 10pt.



















Minimum size(Height: 36px


Download



Logo

When creating custom communications, the logo and descriptor text can be split. In this approach, the text serves as a clarification rather than as part of (the logo itself.
This page provides examples of (this principle in action, showing (the descriptor text positioned horizontally at the edge of the communication for clarity and balance. The logo and text descriptor may be placed at the top or bottom of the communication.
















Transition Logo(Usage




Logo

Symbol

The symbol can stand alone as our shorthand logo � a simple, confident expression of the Cymru Global brand.
Use it when the full logo has already appeared, or in places where space is tight, like social media profiles or page footers.








Download



Logo

Symbol:(Use

We use our symbol predominantly in lieu of our logo in situations where the space is small and our name is already present. 




Cymru Global

Instagram

Cymru Global

LinkedIn

cymru.global

Cymru Global

Favicon

Avatar



Logo

Symbol:(Avatar

Our symbol is designed to perform beautifully in social environments, such as profile avatars. Its circular-square footprint ensures it fits naturally within both round and square formats.
To maintain clarity and impact, always give the symbol clear space equal to one-fifth of its height on all sides. This breathing room helps the mark feel balanced and recognisable at any size.













Square Avatar Example Circle Avatar Example

Download



Logo

Symbol:(Misuse

Our symbol is one of our most (valuable brand assets, we should always treat it with respect. Here are some examples of how to not use it.
•  Donˇt stretch or distort the logo.
†  Donˇt rotate or mirror the logo.
‡  Donˇt put symbol in random colours.
…  Donˇt customise the symbol.
d  Donˇt outline the symbol.
e  Donˇt customise or add to the logo.













Typography

Typography is a key part of our visual voice, (combining heritage with modernity.
Our primary typeface takes inspiration from historic WCIA materials and the era of the Temple of Peace, complemented by a contemporary sans-serif for clarity and balance.









Typography

Typography(Reference(




Typography

Headline (typeface(Benguiat


ITC Benguiat Pro reflects the spirit of the era in which the Temple of Peace was built. Its elegant, serif forms echo the Art Deco and early modernist influences of the 1930s, linking our typography to the buildingˇs timeless architectural character.
We use ITC Benguiat Pro for expressive headline messages, (its soft forms give us a warm and characterful brand voice.












ITC Benguiat Pro
ABCDEFGHIJKLMNOPQRSTUVWXYZ(abcdefghijklmnopqrstuvwxyz( 0123456789!?&£¬%@+-#^½*





Download



Typography

Headline (typeface(Weights



Book Condensed

Medium Condensed

Bold Condensed

ITC Benguiat Pro: Condensed(There are lots of weights of Benguiat available � in the Cymru Global brand we typically use the ˘Condensedˇ cuts. Book, Medium, and Bold.





Book
Medium
Bold

AaBbCc
AaBbCc
AaBbCc



Typography

Headline (typeface(Use


ITC Benguiat Pro: Condensed(There are lots of weights of Benguiat available � in the Cymru Global brand we typically use the ˘Condensedˇ cuts. Book, Medium, and Bold.





Font: ITC Benguiat Pro(Condensed Bold & Medium


Font: ITC Benguiat Pro(Condensed Bold


Headline Example (Subhead Example


Enghraifft Cymraeg(English text example


Font: ITC Benguiat Pro(Condensed Bold




Typography

Body (typeface(Weights


To support typographic hierarchy, Articulat CF offers a wide range of weights. Usage may vary depending on scale and design needs, but typically:
Bold or SemiBold is used for (sub-headlines
Medium or Regular is used for body text (like the text youˇre reading now)









 Aa

Articulat CF(ABCDEFGHIJKLMNOPQRSTUVWXYZ(abcdefghijklmnopq(rstuvwxyz(0123456789(!?&£¬@*





 Heavy(Extra Bold(Bold(DemiBold(Medium(Regular(Light(ExtraLight(Thin










Oblique(Oblique(Oblique(Oblique(Oblique(Oblique(Oblique(Oblique(Oblique









Weights available:(We typically use Bold to Normal range(We should avoid using the weight in grey



Download



Typography

Brand fonts(Pairing

When used together, our headline and body typefaces strike a balance between old and new, creating a distinctive and harmonious texture.
Headline:(ITC Benguiat Pro: Condensed(Bold/Medium
Body:(Articulat CF(Bold (for Titles)(Medium/Regular (for text)













Headline(ITC Benguiat Pro:(Bold Condensed(



Body text(Articular CF: Regular


Button(Articular CF: Bold


Bilingual Headline(To differentiate between Welsh and English language Headlines, (we may use Bold and Medium condensed.(



Together for	a	(fairer	world.


We connect the people of Cymru(to the world and each other.


Temple of Peace in Cardiff: The Venue with a€heart(The Temple of Peace is different to most venues you can hire in Cardiff. We are not owned by a private business; (we are managed by the charity the Welsh Centre for International Affairs.
So when you book your wedding, engagement party, conference or business meeting with us, your money is (used to contribute to not just our magnificent building but also the charity's work in supporting international development, peace, human rights and global education.











Body text(Articular CF: Bold + Regular


Gydaˇn	gilydd	i	(greu	byd	tecach.
Together	for	a	(fairer	world.






Typography

Brand fonts(Misuse

To write...
•  Donˇt use the headline font in body text
†  Use upper-case in the headline font
‡  Donˇt use the headline font below 16pt
…  Donˇt use the non-condensed cuts of (      ITC Benguiat(







Temple of Peace in Cardiff: The Venue with a€heart(The Temple of Peace is different to most venues you can hire in Cardiff. We are not owned by a private business; we are managed by the charity the Welsh Centre for International Affairs.
So when you book your wedding, engagement party, conference or business meeting with us, your money is used to contribute to not just our magnificent building but also the charity's work in supporting international development, peace, human rights and global education.










Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum.
Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numquam eius modi tempora incidunt ut labore et dolore magnam aliquam quaerat voluptatem. Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil molestiae consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla pariatur?
At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati cupiditate non provident, similique sunt in culpa qui officia deserunt mollitia animi, id est laborum et dolorum fuga. Et harum quidem rerum facilis est et expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo minus id quod maxime placeat facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem quibusdam et aut officiis debitis aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sint et molestiae non recusandae. Itaque earum rerum hic tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perferendis doloribus asperiores repellat.




























Together (for	a fairer	(world.




Together (for	a	(fairer	(world






Typography

System Fonts(For Microsoft(

Wherever possible, our brand fonts should be used. However, in certain scenarios (such as Microsoft PowerPoint) it may not be practical to do so. For these cases, we provide backup system fonts that can be used when brand fonts arenˇt available.
These system fonts are included by default in the latest version of Microsoft PowerPoint, ensuring you can work with them immediately and recipients will see the correct formatting without any issues.















Microsoft System Headline Font(NB: Georgia has historically been WCIA's 'headline typeface' from 2012 to present, so using this aids consistency over transition.(



Microsoft System Body Font Weights and cuts

Weights and cuts

Arial Nova(ABCDEFGHIJKLMN(OPQRSTUVWXYZ(abcdefghijklmnopqrs(tuvwxyz0123456789





Georgia(ABCDEFGHIJKLMN(OPQRSTUVWXYZ(abcdefghijklmnopqrs(tuvwxyz0123456789





Bold(Regular(Light



Black(Bold(SemiBold(Regular(Light





Italic(Italic(Italic



Italic(Italic(Italic(Italic(Italic





Download



Typography

This page shows how our system fonts work in Microsoft applications, for cases where using our brand fonts isnˇt practical (such as PowerPoint or Word).
Why not use the brand fonts directly?(Technically, you can use brand fonts if they are installed on your computer. The issue arises when you share files with others: if the recipient doesnˇt have the brand fonts installed, the application will substitute a default system font. This can disrupt formatting and layout, which is why system fonts are recommended for shared or editable files.


















Brand font (ITC Benguiat & Articulat


System Fonts(Usage(


Microsft system fonts: (Gerogia & Arial Nova




Colour

Colours evoke emotions, convey messages, and over time establish brand recognition. This section details our lead brand colour, and our supporting colour palette, for both digital and print application.






Colour

Primary colour(Lead Orange

Inspired by our archive of WCIA communications, our re-energised orange is modern, welcoming and confident.((It appears vibrant and stands out against a sea of ˘redsˇ in the national branding space.
Tints(We employ tints (typically of 20% increments) to our lead colour, (giving us additional tonal depth, where we can layer tones of orange where a subtlety is required.















This	is	Warm	Orange�(our	lead	brand colour.


HEX
RGB
CMYK 



F2563D
242/86/61
00/80/80/00 

 100%

80%

60%

40%

20%

0%

100%

80%

60%

40%

20%

10%



Colour

Primary colour(Usage

As our lead brand colour, warm orange would be the primary colour associated with Cymru Global. It is used in our logo, and often used as the lead colour in our communications.
Tints(This page demonstrates how we may use tints of our warm orange in our communications. 











100%

100%

100%

30%

75%

60%

10%

10%

100%

100%

75%



Colour

Full Colour(Palette

Our warm orange lead colour is complimented by a broader colour palette, informed by different aspects of the brand or Temple of Peace or Welsh culture, adding warmth (and approachability to our communications.
These are underpinned by neutral tones, of whites and greys.
Tints(Similar to our lead colour, we may also tint the wider palette, typically (in increments of 20%.















Temple(Teal


Temple(Gold


Warm Orange


Cariad(Pink


Awyr(Blue


Byd(Blue


Gytgord(Purple


Garden(Green


Temple(Copper


Draig(Red


Marble(White


Pure(White


Dove(Grey


Slate(Grey


HEX
RGB
CMYK 



Slate(Grey


Coal(Black


HEX
RGB
CMYK 



D4AF37
212/175/55 
20/30/95/00 



HEX
RGB
CMYK 



FF7BAC
255/123/172 
0/65/5/00 



HEX
RGB
CMYK 



2FA5D9
47/165/217 
78/24/0/5 



HEX
RGB
CMYK 



045981
4/89/129
100/30/00/50 



HEX
RGB
CMYK 



HEX
RGB
CMYK 



843BBB
132/59/187
60/85/00/00 



HEX
RGB
CMYK 



346C49
52/108/73
80/35/80/20 



B87333
184/115/51
20/60/90/00 



HEX
RGB
CMYK 



HEX
RGB
CMYK 



D83A39
216/58/57
10/90/85/00 



HEX
RGB
CMYK 



HEX
RGB
CMYK 



F5F5F5
245/245/245
03/02/02/00 



FFFFFF
255/255/255
00/00/0-/00 



A3A3A3
163/163/163
35/30/30/00 



41CB97 
65/203/151 
65/0/55/00 



HEX
RGB
CMYK 



HEX
RGB
CMYK 



HEX
RGB
CMYK 



F2563D
242/86/61
00/80/80/00 



676565
103/101/101
60/50/50/20 



000000
0/0/0
60/40/40/100 





Colour

Full Colour(Usage

This page demonstrates how we may use our full colour palette to create rich and eclectic visuals. 
The full colour palette is particularly useful where it comes to illustrated assets, but it may also be used in background colours, or tonal treatments applied to photography.












Graphic (Assets


Our suite of icons and illustrated assets, designed for flexible use across Cymru Global communications.



Download



01 Symbols 02 Illustration

Weˇve developed a range of graphic assets � from symbols to illustrations � offering flexibility across applications and helping bring different aspects of the Cymru Global story to life.




Designed to hold up well at small-scales Designed to be used at medium to large-scale


Graphic Assets

Download Download



01 Symbols(Reference

Our exploration of the WCIA archives uncovered a wealth of symbolic imagery. Inspired by this heritage, this became the inspiration for a new suite of icons and illustrated assets, designed for flexible use across Cymru Global communications.







Graphic Assets



01 Symbols(Styling

An icon style, informed by the geometry and negative space of our icon. 



Graphic Assets



Graphic Assets

01 Symbols(

NatureDove 1

Dove 2 Draig Action Together Global Citizens

GlobeWelsh Poppy Resources

A suite of initial symbols, the idea being that these could be expanded and added to over time, to represent new topics as required.





Our Purpose

To	build	a....	nation of	global...	citizens	who (learn....,collaborate...., (and	act...	for	peace...., climate...,	and 
social.....justice.










Social



01 Symbols(Use

Our symbols are designed to be flexible � working beautifully at any scale.
Here, youˇll find examples of how they can be applied across different types of Cymru Global communications.








Graphic Assets
VISION & VALUES

The	principles	that	guide	our	work.


Our vision is a Wales where everyone feels connected to the wider world and has the chance to play their part in shaping it. Our values guide how we get there; shaping the way we work with people and communities every day.€





Our vision & values

Peace Heritage€ Learning Climate

Short introduction sentence here, lorem ipsum dolor.


Short introduction sentence here, lorem ipsum dolor.


Short introduction sentence here, lorem ipsum dolor.


Short introduction sentence here, lorem ipsum dolor.




02 Illustration(

Our exploration of the WCIA archives uncovered a wealth of symbolic imagery. Inspired by this heritage, this became the inspiration for a new suite of icons and illustrated assets, designed for flexible use across Cymru Global communications.







Graphic Assets
Action

Building partnerships

History Welcome

CuriositySolidarity Stay in touch

Volunteer



02 Illustration(Use

Our symbols are designed to be flexible � working beautifully at any scale.
Here, youˇll find examples of how they can be applied across different types of Cymru Global communications.








Graphic Assets

newsletter

Stay	connected	(and	inspired.


Stay connected and inspired.(Sign up for our emails to hear about WCIA events, activities, and news.€




Our strategy

ANNUAL REPORT

A	snapshot	of	our	progress	and	impact.




Our annual report offers a clear look at what weˇve achieved together over the past year; celebrating milestones and learning from challenges along the way.€





View our annual report

Together(for	a	fairer	(world.


We connect the people of Cymru(to the world and each other.


Croeso Views Learn Act Connect

Find out more

CY EN

STRATEGY

Our	bold	vision	for	2070.


Our strategy shows how we turn ideas into action. It lays out our plans to grow a movement of global citizenship; rooted in learning, connection, and collective care for peace, heritage, climate, and social justice.€







Our strategy



To	build	a....	nation of	global...	citizens	who (learn....,collaborate...., (and	act...	for	peace...., climate...,	and 
social.....justice.








Together for(a fairer world.


    For a (peaceful,(    just & (healthy (  planet.







        Dros (  blaned(heddychlon,(  gyfiawn (     ac iach.





Gydaˇn gilydd i(greu byd tecach.


Adeiladu	    cenedl	o	ddinasyddion	   byd-eang	(syˇn	dysgu	   ,	cydweithredu	(ac	syˇn	gweithredu(dros	heddwch	    ,	yr	(hinsawdd	   a chyfiawnder	cymdeithasol.












Photography

Strong photography is a crucial cornerstone (of the Cymru Global brand. It helps us tell our stories to the world, and better connect with (our audiences.€
This section introduces our approach to (capturing our hero photography.









Our Photography Approaches
1. Brand Imagery

We use three complementary photography styles, each serving a distinct role within the Cymru Global brand.



2. Treated Imagery( 3. User generated content(

Designed to bring cohesion to imagery sourced (from various places, this approach applies our signature duotone treatment. By infusing images with our brand colour palette, we ensure visual consistency, recognisability, and a strong branded presence across all materials.






Ideal for everyday, on-the-ground moments, user-generated content lets us capture spontaneous, immediate visuals � from mobile phone shots (at events and workshops to community-led contributions. This style brings an informal, (relatable dimension to our storytelling.






Our core photographic style, used whenever we can commission high-quality photography. This approach prioritises emotion, storytelling, and authenticity � capturing real people, real places, and real moments that express the spirit and values of Cymru Global.







Photography

At the time of writing, our photography commissioning is just beginning. These early explorations with artist Jon Pountney focus on capturing the spirit of the Temple of Peace � its architecture, atmosphere, and people.
Key locations include the Hall of Nations, ideally photographed in natural light to highlight the spaceˇs scale and serenity, and the Crypt, offering more intimate, story-rich moments � especially around the Book of Remembrance.
We will aim to show people experiencing (the Temple with reflection and connection � looking up, pausing, engaging with the (space. Imagery should feel calm, open, and welcoming, echoing the idea of ˝opening (the door.˛
Our photography should represent the (full diversity of Wales � featuring staff, volunteers, students, families, and communities � so everyone can see themselves reflected in Cymru Global.


























Brand Imagery



Photography

We show people connecting with Cymru Global, (and connecting a little more with ourselves. (We seek to capture that moment of connection.



Cymru Global is about connecting the people of Wales with each other, and about understanding (our place within the world. 



The big picture of Wales as a nation. We represent our landscapes and communities. We are part of life in Wales, not removed from it.



Please note: this page includes images for demonstrative (purposes only. Cymru Global do not own these images
To ensure a rich and varied bank of photography, (we have three kinds of photograph that we seek to capture:



01 (Connection


02 (Community


03 (Cymru




01 (Connection(


Photography(Please note: this page includes images for demonstrative (purposes only. Cymru Global do not own these images



Capturing a connection:(An opportunity for people to get up close and 'feel' the brand. We want to capture the 'connection' that people feel when interacting with Cymru Global � they discover a bit more about themselves (and their own story.€
Art Direction:(� Should feel authentic, never staged.(� Emotion showed should feel genuine, (    and not be 'over-the-top'.(� Tight crops of faces, exploring depth (    of field, will increase emotional (    connection.
(Reference imagery via Jon Pountney)



















02 (Community(


Photography(Please note: this page includes images for demonstrative (purposes only. Cymru Global do not own these images



Bro a Byd.(Cymru Global is about connecting the people of Wales with each other, and about understanding our place within the world. Showing people together, sharing ideas and experiences.
Art Direction:(� Depth of field should be explored and (    in-camera crops will add dynamism.(� Where possible natural light should be (    sought to ensure authenticity.(� Explore new and interesting€ (    compositions to add intrigue.
(Reference imagery via Jon Pountney)


















03 (Cymru(


Photography(Please note: this page includes images for demonstrative (purposes only. Cymru Global do not own these images



Bro a Byd. Wales in the World.(The bigger picture of Cymru as a nation. Representing our landscape and communities.
Art Direction:(� Depth of field should be explored and (    in-camera crops will add dynamism.(� Where possible natural light should be (    sought to ensure authenticity.(� Explore new and interesting€ (    compositions to add intrigue.
(Reference imagery via Adobe Stock)
















Photography(Please note: this page includes images for demonstrative (purposes only. Cymru Global do not own these images



Rooted in the idea of a global perspective, this approach connects the macro � global issues and impact � with the micro � community stories and personal experiences.



Connection Communities Cymru



Footage & Motion

Photography(Please note: this page includes images for demonstrative (purposes only. Cymru Global do not own these images



Some very early exploration how our moving logo can work with footage. Inspired by Global Citizenship � linking global perspectives with community impact and personal stories.
(Please note, if viewing as a PDF, the animations will not play)










Duo-tone treatments


Photography

We also have the ability to give our images a duo-tone colour treatment �  this can be particularly useful should they need to be background images, to place text on top of for text, for example.
To get you started, we have supplied a basic suite of pre-treated images. Should you wish to apply a duo-tone treatment to your own image, you will need Adobe Photoshop software. Follow these steps:
Apply a Gradient Map layer:(Image > Adjustments > Gradient Map
Select your chosen colour from the colour palette as the ˘lightˇ colour, (with the black as the ˘darkˇ.
Adjust the mid-level of the gradient (to achieve the right balance.
Make sure the image is dark enough (to allow text to sit on top of it























User-generated content


Photography

Ideal for everyday, on-the-ground moments, user-generated content lets us capture spontaneous, immediate visuals � from mobile phone shots at events and workshops to community-led contributions. 
This style brings an informal, relatable dimension to our storytelling.
Art Direction:(� Where possible natural light should be sought to ensure authenticity.(� Focus on people, interaction, and real environments.(� Avoid heavy styling or posed setups,(the value of this approach is its immediacy, honesty, and relatability.




















Application

This section demonstrates the brand applied to notional applications




Application Templates(PowerPoint





Templates(PowerPoint

The new Cymru Global PowerPoint template is designed in a widescreen (16:9) format, optimised for modern displays.((Grid(Built on a flexible 12-column grid, the layout allows for a wide range of composition options and visual balance across slides.((Colour(The brand colour palette is fully integrated into the template, along with a set of coloured chapter pages to support clear section differentiation when needed.

















Application PPT Template with example pages((Grid shown, but wonˇt be visible)


Download



Application Blank Template((Grid shown, but wonˇt be visible)


Text example

Templates(A4 Letterhead

The new Cymru Global Word template is designed in A4 portrait size, to a 6 common column grid.
Designed with pre-set contact details. This is designed with the temporary logo, to be switched out with the primary logo at a later stage.(









Download



Application

Templates(A4 Cont. Sheet

A continuation sheet for general purposes. 


Blank Template((Grid shown, but wonˇt be visible)


Text example

Download



Application

Templates(Business Card


Front Back

Name Surname(Job Position


029 2022 8549(name@cymru.global(cymru.global((Teml Heddwch Cymru(Temple of Peace Cymru(King Edward VII(Cathays, Cardiff(CF10 3AP











Application Stationery(Business Card




Email signature

All the best,((Craig Owen(Heritage Advisor
("
Cymru Global
Wales Temple of Peace &€Health, (Cathays Park, Cardiff, CF10€3AP("(cymru.global(LinkedIn
"














Application Book Cover



Application Storage Folder



Application Stationery(Pin Badges




Application Signage (Exterior




Application Signage(Exterior





Application Signage (Exterior




Application Signage(Exterior





Hall	of	Nations

Offices
Toilets

Crypt
Council	Chamber	&	Library

Garden of Peace

Application Signage(Wayfinding example




Application Signage(Wayfinding Icons


Neuadd y Cenhedloedd(Hall of Nations




Application Signage(Wayfinding Icons


Council Chamber(Siambr y Cyngor




Application Signage(Wayfinding Icons


Siambr y Cyngor(Council Chamber




Application Signage(Wayfinding Icons(Concept





Application Signage & Wayfinding(Interior


Application Signage(Wayfinding example


Council Chamber(Siambr y Cyngor


Gents(Dynion




Application Signage(Wayfinding Icons


Ladies(Merched




Application Signage(Office Door Sign


Parent brand

PartnerPartner



Application Signage(Gloss Vinyl large scale symbol




Application Signage(Gardens Sign


Croeso	i(Gardd	Heddwch	Cymru




Welcome to the(Wales	National	Garden	of	Peace




Teml(Heddwch(Cymru




Temple(of Peace(Wales





Application Signage & Wayfinding(Exterior




Application Exhibition Panels(Overview




Application Exhibition Panels(Campaigns Timeline




Application Exhibition Panels(Overview




Application Publicity(Leaflets





Application

Website(Home

Scroll down the page(to explore more...




Application

Website(About

Scroll down the page(to explore more...




Application

Website(Story

Scroll down the page(to explore more...




Application

Website(Team

Scroll down the page(to explore more...




Application

Website(Vision

Scroll down the page(to explore more...




Application

Website(Blog

Scroll down the page(to explore more...




Document covers



Posters



Social



Social



Print



Print



Teml Heddwch(Temple of Peace




Temple of Peace



Temple of Peace



Temple of Peace



Temple of Peace



Application Alternate (Central lock-up logo


Teml(Heddwch(Cymru




Temple(of Peace(Wales





Temple of Peace Merchandise Ideas



Temple of Peace





Diolch(Thank you


Cymru Global Brand Guide


